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be in their hands by the deadline and this one was not. Even though FedExpress ad-
mitted fault, the agency would not accept it late. In real life there are no do-overs.  

For more information on submission of late work, consult the SAM assessment proto-
cols at https://sam.arts.unsw.edu.au/students/resources/policies-guidelines. 

 
EXTENSION PROCEDURE 

• A student seeking an extension should submit a SAM extension application form 
(found in Forms on SAM website) to the Course Authority before the due date. 
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• Inappropriate paraphrasing: rewriting sentences/paragraphs and changing a 
few words and phrases while mostly retaining the original structure and infor-
mation without acknowledgement is cheating/plagiarism. This also applies in 
presentations where someone paraphrases another’s ideas or words without 
credit. Inappropriate paraphrasing also applies to piecing together quotes and 
paraphrases into a new whole, without proper referencing or insight from a 
student’s own analysis to bring the material together. 

• Collusion: working with others but passing off one’s work as individual work. 
Collusion also includes sharing your own prior work to another student before 
the due date, or for the purpose of allowing them to plagiarise your content. 
Paying another person to perform an academic task, stealing or acquiring
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Students are also reminded that careful time management is an important part of 
studying. One of the
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COURSE SCHEDULE 

Class Sessions 

Week 1 (June 3, 5, 6), Introduction to Media Relations and Public Relations | 
Writing a media release: What the journalist wants 

Mahoney, J (2017). Public relations writing (third edition). Melbourne: Oxford Univer-
sity Press. Front matter and Chapters 1 & 2, pp. v–46. 

Mahoney, J. (2017). Public relations writing (third edition). Melbourne: Oxford Uni-
versity Press. Chapter 6, pp. 107–111, p xxix. 

Napoli, P. M., Taylor, M., & Powers, G. (1999). Writing activities of public relations 
practitioners: The relationship between experience and writing tasks. Public Re-
lations Review 25(3), 369–380. 

Kent, News Release Handouts PDF, and examine the sample news release folder on 
Moodle. 

Johnston, J. (2013). Media relations: Issues and strategies (2nd edition), Crows Nest 
NSW: Allen & Unwin. pp. 1–8. 

Stanton, R 2007, Media Relations, Melbourne: Oxford University Press pp. 1–8. 
In class: You will have some time to get together with group members, and also to 

talk about news releases.  
Week 2 (June 10 (H), 12, 13
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<www.smh.com.au/national/hello-and-welcome-to-a-day-in
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Kent, M. L., Sommerfeldt, E. J., & Saffer, A. J. (2016). Social networks, power, and 
public relations: Tertius Iungens as a cocreational approach to studying rela-
tionship networks. Public Relation Review 42(1), 91–100. 

In class: Fact Sheet and Backgrounders. 
Week 9 (July, 29, 31, August 1), Ethics and Corporate Social Responsibility | Ar-

thur Page Ethics Modules 
Kent, M. L., & Taylor, M. (2016). From homo economicus to homo dialogicus: Re-

thinking social media use in CSR communication. Public Relation Review, 42(1), 
60–67. 

Regester, M. & Larkin, J. 2008, Risk Issues and Crisis Management: A Casebook of 
Best Practice (4th edition), London: Kogan. pp. 73–93. 

Wilcox, D. (2013). Public relations writing and media techniques (7th edition), Boston: 
Pearson, Allyn & Bacon. pp 53–55. 

In class: Speakers bureau. 
Week 10 (August, 5, 7, 8) ...................................... Assessment 3, Due Friday 9th |  

Dealing With the Media in a Crisis 
Coombs, W. T. (2007). Protecting organization reputations during a crisis: The de-

velopment and application of situational crisis communication theory. Corpo-
rate Reputation Review, 10(3), 163–176. 

Johnston, J 2013 Media Relations: Issues and Strategies (2nd edition), Crows Nest, 
NSW, Australia: Allen & Unwin, pp. 85–95. 

Regester, M., & Larkin, J. (2008). Risk issues and crisis management: A casebook of 
best practice (4th edition). London: Kogan Page. pp. 20–24, 192–198. 

In class: Apologia. 
Week 11 Study Period (August, 12, 14, 15, Exams Begin, Aug. 17), Exam Timetable 

released 26 July. 
Week 12 (August, 19, 21, 22) ........................ Required News Conference Activity 
Week 13 (August, 26, 28, 29) ........................ Required News Conference Activity 

 
 
 
Optional Extra Credit  
 
This semester, as a way to extend your knowledge about public relations writing, I am 
offering an opportunity to receive extra credit for preparing one-page summaries of 
several different types of written documents. The table below from Week One’s read-
ings (Napoli, Taylor, Powers, 1999) illustrates how many writing activities a communi-
cation professional prepares each month! Nearly 100!  

Although the types of writing activities have changed a bit over the years with new 
technologies and social media content, the amount and frequency of writing has not 
changed. a  
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Because of the compressed nature of the trimester system, we cannot give you an op-
portunity to write so many documents, nor give you feedback on all of them. Although 
the new longer classes allow us to engage in more writing activities in class, we cannot 
teach you how to write all the many types of documents and content you will eventual-
ly need to understand. See table below for a list of writing activities. Thus, by giving 
you some class credit and the opportunity to learn about the various documents on 
your own, you will be better prepared professionally.  

  
Once again, this opportunity is optional. However, if you choose to, you may 
submit up to ten, one-page (single-spaced, full-page) summaries of different written 
documents. You will be responsible for learning about how to write the documents on 
your own, and you must have minimally one academic, written (not the web), source, 
beyond the class texts (an introductory writing textbook is best) for each summary. 
The library has a number of public relations writing textbooks, but I recommend you 
buy yourself a couple to own, such as noted below
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• Write a one-page, a full page, single-spaced, document explain both how the 
document should look, and what you should be aware of when writing it. Note: no 
professional writing activity can actually be explained in one single-spaced page, 
there is simply too much going on, so you will need to really understand how it is 
done, and then distil the essence down to one-page.  

• Put your citations at the end and do not count them in your 50-line total. 

• Format your documents as follows: All single spaced. Use standard 11 or 12-
point serif font (Times, Palatino, New Century, Bookman Old Style, etc.), with 1" 
or 2.5 cm margins on all sides. (For Kent’s sections, put all documents into Book-
man Old Style 11-point for the entire term). Use A4 paper. Format using ½" (1.25 
cm) tabbed paragraphs, not extra lines between paragraphs. First line, 
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11. Designing Organizational logo. 
12. Direct mailer. 
13. Event/conference planning: also, exhibit, 

workshop, open house, stockholder meet-
ing, etc. 

14.
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ASSIGNMENTS 

MDIA 5004 is based around writing. The 1st and 2nd assessments involve writing ma-
terials for use in a Media Plan. Both assessments are individual 
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• Asylum Seeker Resource Centre (https://www.asrc.org.au). 

• Australian Student Environment Network 
(http://asen.org.au/resources/activist-education-resources). 

• Being (http://being.org.au)—mental health advocacy group. 

• Brain Injury Australia (www.braininjuryaustralia.org.au). 

• Doctors without borders (https://www.msf.org.au). 
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ASSESSMENT DETAILS 

 

Assessment 1 (Individual Assessment) 

Weight: 35% of final grade 

Due: Friday, June 28, submitted as PDF via Moodle through Turnitin by midnight 

Title: Media Release (300+ words) and Rationale (500–800 words) 

Expectations for Media Release 

To write a media release related to your group’s organization: non-profit organisation 
(your third assignment). 

The media release will be scored on how well you have articulated the release in line 
with effective media release writing guidelines. You will need to present a strong news 
angle and follow the format and style of a media release presentation. 

The media release will be for an organization relevant topic or campaign, that has not 
already been used by the organization. So yes,
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Assessment 2 (Individual Assessment) 

Note Carefully: you may select either option 1 (Letter to Editor) or Option 2 (Op-Ed) 

Weighting: 35% 

Due: Friday, July 19, submitted as PDF via Moodle, through Turnitin, by midnight.  

Option 1, Letter, Length: 200 words (letter), and 500–800 words (rationale) 

Title: Option 1: Letter to the Editor and Rationale 

Expectations: Letter to the Editor 

You will write a letter to the editor based on the guidelines presented in lectures and 
in the readings. You must follow the format closely for formatting a proper business 
letter, and writing a letter to the editor. Read several dozen samples before you write 
your letter. 

The letter must argue the case around an issue that you have chosen to advocate in 
the media for your chosen non-profit organisation. The letter will be prepared for the 
head of your chosen organization to sign, so it should sound like they wrote it. Thus, 
you must write it in their “voice” and understand that you are writing it for them. The 
letter will come from them and you are not credited in any way (as in real life). 

The letter must be addressed to the editor of a newspaper or magazine (print or online 
mass media outlet that publishes letters to the editor—include samples of other let-
ters from your target publication with your own letter—that will reach your non-
profit organisation’s target audience. Note: very few online sources publish letters to the 
editor. You cannot just say you’ve written a letter to the editor for any source, they ac-
tually have to publish letters to the editor and you need to provide evidence of that with 
your own letter.  

You must name the editor (when possible) and the media outlet that you are writing 
for. You must research the media outlet to see how they have covered your issue and 
write a letter that touches on the existing 
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dividual assignments (say the Sydney Morning Herald). Do not search for ran-
dom support on the internet to justify the decisions you make. We are reading 
lots of information that does that already. Use only class texts and materials.  

 

Assessment Two Alternative Choice 

Assessment 2 (Individual Assessment) 

Weighting: 
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Assessment 2 
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Assessment 3 (Group Assessment) 

Weighting: 30% 

Due: Friday August 9, submitted as PDF via Moodle, through Turnitin, by midnight.  

Length: 1,500
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cians/lawmakers, community leaders, etc.), not “customers” “soccer moms,” 
etc.  

6. Identify your Target Media outlet(s)—your choice(s) of media with an expla-
nation for your choices (e.g. appropriate for your audience given their past cov-
erage of related issues; reaches your target audience; is favourable to your is-
sue, etc.). 

7. A Goal statement—a brief summary (approximately 2 sentences) of what you 
are trying to achieve with this one (small) Media Relations Plan. 

8. Clear Objectives—articulate clear, achievable, objectives to reach your target 
public through the mass media. Identify at least 2 informational, and 2 motiva-
tional/behavioural persuasive objectives. 

9. A list of Tactics—how will you reach your audience (e.g. by writing a media re-
lease and sending it to a particular newspaper, by setting up a plant tour, by 
arranging for meetings with journalists, etc.). 
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Assessment 3: Media Relations Plan: Group 

 

 

Presentation, Struc-
ture, and Strategy 

FL–PS 
Issue not articulated. Audi-
ences/media not strategically 
chosen based on research. 
Over/under word limit. Poor 


